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Learning Objectives 

• Describe the scope of the problem regarding child 
tractor-related injuries and fatalities. 
 

• Describe recent “real life” injury incidents that 
illustrate the ongoing problem. 
 

• Describe the process and products of the 2006-2008 
CASN “Keep Kids Away from Tractors” campaign. 
 

• Apply strategies to use and/or customize campaign 
materials for dissemination among local and regional 
stakeholders. 

 



Child Ag Deaths 

• About every 3.5 days, a child dies in an 
agriculture-related incident 

 

• The leading sources of fatalities are machinery 
(including tractors) and motor vehicles 
(including ATVs) 



Child Ag Nonfatal Injuries 

• Every day, about 38 children are injured in an 
agriculture-related incident 

 

• Leading sources of injuries are falls, animals 
and vehicle/machinery 



Child Ag Injuries 
 

• While overall rates of injuries to children on 
farms are declining, agricultural injuries among 
children under 10 years are increasing 

Household Youth Injury Rate by Age 



Real-Life Incidents 



Real Life Incidents 



Real Life Incidents 



Real Life Incidents 



Real Life Incidents: 
Farm Machinery 



These events were        

100% preventable! 



Child-Tractor Facts 
• Number of incidents increase time of year that 

tractors and machinery are more commonly used - 
planting, harvesting, etc. 
 

• Presence of cab on a tractor, combine or other 
machine does not safeguard children. 
 

• Presence of children accompanying adult on a tractor 
is a work distraction, thus, added danger to adult as 
well as child. 
 

• Updated NAGCAT tractor guidelines have increased 
the minimum age of operator to 14 years. 

     (www.nagcat.org)  

http://www.nagcat.org/


• Loose knit coalition  of organizations, started in 2003 

• Formed to strengthen partnerships and collaborations 
of national organizations dedicated to keeping children 
safe on the farm 

• Mission: "set a vision and provide leadership and 
coordination of childhood agricultural injury prevention 
efforts in a manner that is both geographically and 
ethnically diverse“ 

• In 2013, involved 38 organizations 

 



Keep Kids Away from Tractors (KKAT) 
Campaign 2006-2007 

• Task Force (9 CASN members) teamed with 
Gunter Advertising Agency 
 

• CASN members agreed: 

 “Children under 12 years should not be on  
 or near tractors” 
 

• Messages (e.g. Bury a Tradition) were confirmed 
and resources developed 



KKAT Campaign 2007-2009 

• NCCRAHS facilitated dissemination by many 
CASN members 
 

• Media pick-up and coverage was tracked 
 

• Modification of original resources was 
monitored 
 

• Occasional “sightings” of posters continue 



KKAT Campaign 
Products 

Posters 

   Logos 
Illustrated           Warning 

 

Michael 
Peterson 
recorded  
Television and 
Radio PSAs 



Still a problem today 

• Why are we re-launching the campaign? 

 

– Spring 2013 – series of child-tractor fatalities 

 

– Heighten awareness among new child ag safety 
advocates of past efforts 

 

– Recommendation at CASN June 2013 meeting        
to re-launch the campaign. 



Campaign Re-launch 

• Goal: Increase awareness and knowledge of 
hazards resulting from children being on or near 
farm tractors 

• Objectives: 

1. Use previous dissemination findings to set strategies 

2. Use existing KKAT materials 

3. Identify dissemination links to organizations & events 

4. Disseminate information 

5. Evaluate efforts 



Logos 

Illustrated        Warning 



Bury a Tradition Poster 

English 

Spanish French 



75 lb. Child Poster 



Quality Time Poster 



Posters, Postcards & Banner-Up 

• Posters  

– 8 ½”  X 11” 

– 11” X 15” 

 

• Postcards – “Bury a Tradition” 

 

• Banner Up – “Bury a Tradition” 

– Willing to loan out 



Radio & TV PSAs 

• Radio & TV PSAs 
featuring Michael 
Peterson available: 

– Radio 

• 30 Second 

• 60 Second 

– TV/Video 

• Windows 

• Quicktime 

• YouTube 



Personalize 
Products 



What has been done 

3. Identify dissemination links to organizations & 
events 

‒ CASN & other organizations 

‒ March ag safety events 

‒ Webinar 

 

4. Disseminate information 
‒ Press release 

‒ Contacted organizations/event organizers 

‒ Listserv 

‒ Social media 



Future 

• Meetings with industry representatives 

• Willing to meet with others 

• Provide posters/ads/products 

• Evaluate efforts 

 

 



Call to Action 

• Discuss strategies to use and/or customize 
campaign materials for dissemination among 
stakeholders. 

– What is  your role? 

– Options to personalize, add logo, company name, 
etc. 

– How can we help you and others pass on the 
message? 

 



Ultimate Goals 

• “Bury the Tradition” of children on tractors 

• Change social norms 

• Improve the reputation of American agriculture 

• Save children’s lives 



Conclusion 

• Child injuries/fatalities related to 
tractors/machinery are still happening 
 

• Materials from the KKAT campaign are still 
relevant and timely 
 

• It’s easier to Bury A Tradition than a child 
 

• You can make a difference! 



• Access Posters & Radio/Video PSAs: 

– www.childagsafety.org  

– Email: nccrahs@mcrf.mfldclin.edu 

– Phone: 1-800-662-6900 

– Attached to this webinar 

http://www.childagsafety.org/
mailto:nccrahs@mcrf.mfldclin.edu

